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Q2 2026 IMPACT REPORT

April - June 2026 200 individuals served Real numbers. Real
programs. Real community impact.
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Q2 BY THE NUMBERS

April - June 2026
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(p"

y

-

"\

5 ORGANIZATIONS SERVED
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140 SHOES COMPLETED
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5 ART PROJECTS CREATED
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MORE THAN SHOES

We teach creativity, confidence, patience, and

self-expression through hands-on art.
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5 PROGRAMS DELIVERED

Each program created space for people to learn, create, connect,
and experience the power of art in a meaningful way.
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140 SHOES COMPLETED

Each pair represented more than paint. Every shoe became
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a story of patience, creativity, confidence, and personal ‘5&&
expression.
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5 ART PROJECTS
CREATED

Q2 also included art projects that helped participants explore
creativity beyond sneakers.

These projects gave individuals a chance to use their imagination,
build confidence, and create something meaningful.
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5 ORGANIZATIONS SERVED

Q2 was a quarter of deeper connection. Vintage Lifestyle
continued to build meaningful partnerships through art,
love, and service.
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WHAT PEOPLE
ARE SAYING

“I loved seeing you connect with
the students with such patience
and compassion.

You and your art have an incredible impact on
people. | hope you feel that throughout your life.
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BIGGEST WIN OF Q2

The biggest win was building more meaningful partnerships
through art and love.
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BRING VINTAGE

| LIFESTYLE TO YOU

Schools. Organizations. Events. Community programs.

Let's create something meaningful together.

BOOK A DISCOVERY CALL TODAY
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